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Target Audience & Purpose

KnE Learn supports academics and researchers in their professional development throughout the
various stages of their careers.

Our goal is to contribute to a more knowledgeable world by providing needs-driven learning
experiences that elevate individual researchers and institutions to compete and collaborate globally.

Our courses and programmes dre offered on an institutional subscription so you can continue
building the capacity of your institution's leadership, faculty, and staff.

Contact us at hello@knelearn.com or visit knelearn.com for more information on our offerings.



mailto:hello@knelearn.com
https://knelearn.com/

COURSE FEATURES

Course Features

Each course can be completed in two to three hours on average and is divided into 30-minute
learning bursts. Course length varies by subject. See the Full Course Index for exact durations.

The courses are focused on knowledge and skills that are relevant and immediately applicable in a
professional setting.

To ensure engagement and skills transfer, the courses use a variety of videos, click-to-reveal
exercises, interactive worksheets, and reflection opportunities to guide learners in mastering the
course outcomes.

Learners receive a downloadable and shareable certificate of completion upon course completion.
The maijority of our programmes are CPD certified, with the CPD stamp shown directly on the
certificate.

KnE Learn is a member of the CPD Certification Service.



Interactive by Design

Every course is built around active, hands-on interaction — not passive video-watching. (1 of 2)

o1
Virtual Instructor-Led Practice

Learners interact with a pre-prompted Al
instructor and receive instant, personalised
feedback on their responses.

02
Interactive Exercises

Hotspot images, drag-and-drop games,
branched real-life simulations, interactive
timelines, jump-to-scene videos, and 360°
scenario explorations.

03
Frequent Knowledge Checks

At least three quizzes per course — over
1,100 assessment questions across the
catalogue — check comprehension after
every module.

Hotspot Images

Interactive Timelines

~ X
o
o o

Now that you have learned how to apply the STAR method to your interview respanses, you are ready to

practise in a job interview simulation!

Our virtual instructor will act as a recruiter and ask you five intsrview questions. You will then receive
nstant and persenalised feedback on your responses.

Feel free 10 use the same job listing you used Lo Create your cover 5 the pasition you ane

nterviewing for

You may als0 choose an entirely different position o interview for, Finally, yeu may repeat
with a5 many job positions. a5 you like.

B8, Lers get started! To begin, what is the position you are interviewing for? (Feel free to copy and
paste the entire job listing here )

You Marketing Manager

B8, Great choice! Let's begin with the first question:
1. Can you tell me about a successful marketing campaign you led?

Feel free to take 2 moment ta gather your thoughts.

You In my previous role, I led

campaign for a new

BB, That sounds interesting! Could you describe the situation, task, action, and result using the STAS
methad?

My task was to def

Ta save yo any pertion o 0 the Reflections section

beiow by clicking the copy icon. You ca gh the My Reflections

Drag & Drop

Jump-to-Scene Video

g similar to

Doss generative Al think iike we do?

o Tue ® Faiso n

Correct. The answer is Faise. Ganerative Al dossn't think like you or | do. First of al, we all think
ditferentiy—thal's why we lalk aboul neurodiversity. But our mind s compased af whole things be it
words, Images or sounds, stes, stc. By contrast, genarative Al works through mathing the hetl sut of

[<]>

Provissa page wextquir >

360° Scenarios




Interactive by Design

Every course is built around active, hands-on interaction — not passive video-watching. (2 of 2)

04
Open-Ended Reflection

Guided reflection prompts, with a
repository of easily retrievable and
downloadable learner reflections to revisit
later.

05
Practical Takeaways

Every course ends with a tangible, ready-
to-use output learners can apply in their
work immediately.

06
Shareable Certification

A downloadable certificate of completion
after every course, with one-click sharing
to social media and email signatures.

After reviewing the above recommendations for improving your author and journal impact, reflect on the
following questions:

& abowve recommendations can you realistically implement to improve your bibliometric
+ What would be your y more generally for imaroving your bibliometric indieaters?

+ What would be the p alienges?

Use aur virtual instructor below ta submit your responses to the questions above and review the feedback,

o Your own strategy for improving your T
begin, which of the abave recommendations can you realistically Implement o improve your
bibliometric indicators?

¥ou Collaborate and Share

@, Grea el CoRaborating and sharing you work can signifiantly enharce your Xademic 0
visibility. Now, what would be your strategy mare generally for improving your bibliametric
indicators?

. Networking and Collaboration k

That sounds promising! apen doors to mare projects and broader
research expasure. Finally, what do you think would be the potential challenges in
implementing this strategy?

To save your work above, feel free to copy and save any portion of the text into the Reflections section

Maximising Your Research Visibility

Research Visibility Plan (Example)

1. Research Project Overview

n KnELearn

Project title:
Improving Student Engagement Using Short Interactive Videos

Research topic:
Use of short-form video content in higher education teaching

Project stage:

0 Proposal stage
o Data collection
0 Analysis

® Preprint

0 Published

0 Other:

One-sentence summary of your research:

This study examines whether short interactive videos improve student engagement and course

completion rates.

2. Intended Impact

What do you want your research to achieve?
o Influence policy

CERTIFICATE
of Completion

This certificate is awarded to

Adam Aamer

for successfully completing the course

Becoming an Entrepreneurial Academic

July 14, 2026

Blueberry Training
UK

Learn

Dubai

Andrew Corcoran Isaac Tabor
Director Head of Digital Learning

Knowledge E




KNE LEARN BY THE NUMBERS

A regional track record
built one institution ata
time.

2,500+

Learners trained across the MENA research &
higher-education community and beyond

39

Self-paced courses, bundled into 11 programmes

Figures reflect learners and institutions engaged across
KnE Learn's self-paced course platform to date.

45+

Higher-education and research institutions
engaged

Hours of self-paced content



Feedback from an
institutional pilot cohort.

Results from a KnE Learn institutional trial, self-reported by participating learners.

found the courses informative found the courses practical found the courses impactful would like to continue using

The courses used a structured approach and
provided practical examples. | particularly
enjoyed the foundations of the ranking course.
The interviews..were incredibly enlightening, as
understanding our organizations’ objectives and
the criteria they use to rank universities is crucial.

Developed countries have advanced through their
solid universities full of researchers around the
world, and this way of learning will ultimately lead
us to the right path and the only way to progress.

KnE Learn

I am deeply grateful for these courses. The well-
organized structure, interactive elements, and
practical applications have not only enriched my
learning experience but also provided me with
invaluable knowledge to master my skills.

The knowledge | gained from this course is
invaluable.

Source: KnE Learn Institutional Trial, Ministry of Higher Education and Scientific Research, Kurdistan Regional Government.



Course Experts

The instructors, subject-matter experts, and instructional team behind KnE Learn’'s programmes.

Course Experts

10

Nottingham, UK
Andrew Corcoran (Nottingham University Business School);
Dr Andrea Chiarelli (Research Consulting Ltd)

Liverpool, UK
Dr Philip Rowe (Liverpool John Moores University)

Exeter, UK
David Miller (Academic Programme Development)

Oxford, UK
Dr Peter Mitchell (University of Oxford)

Brussels, Belgium
Daniela Gomes (ExcluSivix Ventures)

Bern, Switzerland
Tobias Buser (Global Alliance for Inter- and Transdisciplinarity)

Darmstadt, Germany
Dr Marc Pinski (Technical University of Darmstadt)

Countries Represented

14

Institutions & Home Bases

New York, USA
Dr Gali Halevi (SCImago Research Group)

® canakkale, Tirkiye
Burcu Ozge Razi, Dr Salim Razi (CoMU Centre for Academic
Integrity)

Amman, Jordan
Cameron Mirza (Ministry of Higher Education)

Doha, Qatar
César Wazen (Qatar University)

Dubai, UAE

Amber Schoer, Isaac Tabor, Dr Emily Choynowski (Knowledge E)

Charlottesville, USA
Dr Leo S. Lo (University of Virginia)

Melbourne, Australia
Dr Lynette Pretorius (Monash University)
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CORE PROGRAMMES

Core Programmes

Our courses are bundled into programmes for deeper skills mastery in subject areas relevant to the
MENA research community. Many of the subject areas covered (such as research commercialisation
and institutional reputation building) are rarely found in an accessible multilingual self-paced format.

We have carefully selected these programmes to reflect the professional and practical needs of
researchers and academics in the region.

The Full Course Index on the next page lists every course across all 11 programmes at a glance, with
its duration, institutional value, and key takeaway.



Full Course Index

Explore all 39 courses at a glance, grouped by programme, institutional value, and key takeaway for each.

COURSE DURATION

Teaching Excellence

Principles of Adult 3h
Learning
Student-Centred 3h

Curriculum Design

Measurements of 3h
Learning
Online Teaching & 3h
Learning

Research Commercialisation

Becoming an 3h
Entrepreneurial
Academic

Identifying Potential 3h
Clients and

Understanding Their

Needs

Developing a 3h
Commercial Proposal

Presenting a 3h
Compelling Proposal
and Securing the Deal

Unlocking and Managing Research Funding

Grant Application 3h
Writing

Project Management 3h
of Funded Grant

Proposals

INSTITUTIONAL VALUE

Equip your educators with the core
principles of andragogy to make
teaching more impactful across your
jprogrammes.

Redesign your courses with a strong
focus on student engagement,
outcomes, and lifelong learning.

Help your faculty assess learning
outcomes effectively and align them
with your curriculum goals.

Enable your teaching staff to create
dynamic, inclusive, and engaging
online learning experiences.

Support your academics in blending
research excellence with
entrepreneurial thinking.

Guide your researchers in identifying

potential clients and aligning their work

with real-world needs.

Train your staff to develop compelling
proposals that speak to funders and
industry partners.

Equip your team with the skills to
confidently pitch and secure strategic
research partnerships.

Train your team to write competitive
grant proposals that meet funder
expectations and stand out.

Support your researchers in managing
funded projects with success,
compliance, and efficiency.

KEY TAKEAWAY

A self-reflection worksheet mapping
adult-learning principles onto the
learner's own teaching.

A set of revised, Bloom's-Taxonomy-
aligned learning outcomes.

An exportable lesson-level assessment
plan.

A personalised course transformation
plan for converting a face-to-face
course online.

A drafted strawman project proposal
and recorded elevator pitch.

A personal IP audit covering protection
and exploitation.

A drafted, risk-assessed commercial
proposal.

A practised negotiation walkthrough
with drafted fallback positions.

Hands-on evaluation of real-style
grant proposals for strengths and
pitfalls.

Applied Project Cycle Management
planning for a funded project.



Full Course Index (continued 2/4)

12

COURSE DURATION INSTITUTIONAL VALUE

Statistics for Non-Statisticians

Basic Statistical 5h Build your team's understanding of

Concepts essential statistical concepts to
support accurate analysis and
research integrity.

Intermediate 5h Expand your staff's knowledge with

Statistical Concepts intermediate tools for deeper data
analysis.

Advanced Statistical 5h Equip your researchers to apply

Concepts advanced statistical techniques to

complex academic enquiries.

Foundations of Inter- and Transdisciplinary Research

Introduction to 3h Inspire your researchers to move
Transdisciplinary beyond disciplinary boundaries to
Research tackle real-world challenges.
Co-designing 3h Guide your teams in co-designing
Transdisciplinary research frameworks with academic
Research and non-academic collaborators.
Co-producing New 3h Build internal capacity to co-produce
Knowledge and share knowledge across

disciplines.

Co-creating Pathways  3h
to Impact

Support your institution in turning
research into impact through co-
created strategies and pathways.

KEY TAKEAWAY

Hands-on experience running a two-
sample t-test in PSPP.

Ability to choose and run the correct
statistical test for categorical or paired
data.

Ability to run and interpret two-way
ANOVA and regression models in PSPP.

A personal reflection log identifying a
candidate transdisciplinary research
project.

A preliminary stakeholder actor
analysis for the learner's own project.

A draft research question for the
learner's own project, by knowledge

type.

A personalised impact and
communication plan sketch.



Full Course Index (continued 3/4)

COURSE DURATION

Building World Class Universities

Foundations of 3h
University Ranking

Foundations of 3h
Bibliometrics

Maximising Research 3h
Increasing Visibility 3h
Crunching Data 2h
Branding for Degree 3h
Presentations

Developing a 2h

Distinctive Position for
Your University

Developing Alumni 3h
Relationships

How to Be a Success at an Academic Conference

Selecting the Right 2h
Conference

Submitting Your 2h
Proposal

Delivering Your 2h
Presentation

Ethical Publication Practices for Researchers

Ethical Publication 3h
Practices for
Researchers

INSTITUTIONAL VALUE

Help your leadership team understand
the ranking metrics that matter most
and elevate your institution’s
performance.

Support your researchers in analysing
bibliometric data to measure impact
and guide strategic decisions.

Boost your research productivity by
aligning output with your institution’s
goals and priorities.

Increase your academic and research
visibility through effective
dissemination strategies.

Empower your staff to interpret
institutional data for smarter planning
and decision-making.

Strategically articulate distinctive
programme value propositions through
compelling narratives and purposeful
branding.

Differentiate your university with a
strong, competitive identity that stands
out in a crowded higher education
landscape.

Strengthen alumni relationships to
unlock opportunities for support,
collaboration, and institutional growth.

Help your researchers identify
conferences that align with their goals
and disciplines. Avoid predatory ones.

Support your researchers in crafting
strong proposals that increase their
chances of acceptance by showing
them what conference organisers want
and how to give it to them.

Train your researchers and academics
to deliver confident, professional, and
impactful academic presentations,
from planning the paper to handling
Q&A.

Promote scientific integrity across
research publishing within your
institution with this free, foundational
course.

KEY TAKEAWAY

A personalised “My University's
Aspirational Scores” action document.

Working fluency in ranking-relevant
bibliometrics terminology and
indicators.

A research impact action plan tied
directly to ranking indicators.

A short-term, actionable visibility and
collaboration plan.

A documented data-submission
process and strategy.

A rewritten, benefit-led degree
programme description.

A drafted “distinctive position”
statement for the learner's university.

A comprehensive alumni relations
strategy and action plan.

A ranked list of conference-selection
criteria, applied to a real conference
choice.

A complete draft conference proposal,
workshopped and self-assessed.

A practised, self-recorded presentation
run-through with a pacing benchmark.

A personalised, reusable Ethical
Publishing Checklist.



Full Course Index (continued 4/4)
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COURSE

Professional Al Use in Higher Education

Learn the Basics of Al

Develop Your
Professional Al Use

Thrive in an Al-
Enhanced Professional
Environment

Responsible Usage
and Prompting of Al for
Researchers

Employability Essentials

Career Planning

Professional
Communication

21st Century Skills

DURATION

3h

3h

3h

3h

3h

3h

3h

INSTITUTIONAL VALUE

Introduce your staff to the core Al
concepts and tools shaping the future
of education.

Advance Al skills for practical and
ethical use in your institution.

Enable your team to excel in Al-
integrated educational environments.

Empower your researchers to leverage
Al efficiently and responsibly.

Support your students in setting clear,
achievable career goals.

Teach your students essential
workplace communication skills for
career success.

Equip your graduates with the critical
thinking, digital, and soft skills needed
in today's world.

Generating Research Impact — Launching August 2026

Maximising Your
Research Visibility

Defining Research

Impact

Preparing for Research
Impact

3h

3h

3h

Increase the global visibility of your
institution’s research output.

Unify your researchers to plan within
your institution’s long-term impact
goals.

Showcase the real-world value of your
institution’s research output through
proven impact communication
strategies.

KEY TAKEAWAY

A personal Al collaboration plan
identifying two professional tasks to
apply Al to.

A SMART-goal professional Al learning
plan.

A personal skills self-assessment plus
SMART career-development goals.

Hands-on practice with all nine
research-specific prompt patterns.

A personally populated CV and a job-
tailored cover letter with Al-generated
feedback.

A personal Day-1 onboarding checklist
and professional-interactions action
plan.

A personal skills-development action
plan.

A personalised Research Visibility Plan
ready for immediate implementation.

A personal alignment statement
connecting research to institutional
priorities.

A drafted narrative impact statement,
reviewed for feedback.



Teaching Excellence

7
CJIED CPD Certified programme

The CR@’Certification
!rvice

The Teaching Excellence programme
provides a practical teaching and learning
toolkit for educators looking to enhance
their students’ learning experiences. The
programme focuses on integral
components of teaching excellence within
the university setting to cover
contemporary teaching practices such as
student-centred curriculum design,
authentic assessment, and active learning
strategies, and community building in
online learning environments.

Teaching Excellence consists of 4 courses
(12 hours total). See page 16 for the full list.

COURSE EXPERTS

s '““_J Amber Schoer
}é Course Expert, Teaching Excellence
v

Isaac Tabor
Instructional Designer, Knowledge E



https://knowledgee.com/about-us/

Teaching Excellence

Course listing

Principles of Adult Learning

e 3h &% CPD Certified

Equip your educators with the core principles of andragogy to
make teaching more impactful across your programmes.

LEARNERS WILL BE ABLE TO

¢ Identify behaviourist, constructivist, and cognitivist
characteristics in teaching practice.

e Evaluate a teaching scenario using learning theory and
active-learning pedagogy.

¢ Apply learning theories to transform existing teaching
materials.

KEY TAKEAWAY

A self-reflection worksheet mapping adult-learning principles
onto the learner's own teaching.

%

an ®

Measurements of Learning

CPD Certified

e 3h

Help your faculty assess learning outcomes effectively and
align them with your curriculum goals.

LEARNERS WILL BE ABLE TO

e Explain the types of assessment and their purposes.

e Identify common assessment pitfalls.

e Create authentic assessment aligned to existing curriculum
outcomes.

KEY TAKEAWAY

An exportable lesson-level assessment plan.

16

Student-Centred Curriculum Design

e 3h &% CPD Certified

Redesign your courses with a strong focus on student
engagement, outcomes, and lifelong learning.

LEARNERS WILL BE ABLE TO

e Evaluate course outcomes and objectives in existing curricula.
e Apply Bloom's Taxonomy verbs to revise course outcomes.

¢ Modify course outcomes to align with course activities.

KEY TAKEAWAY

A set of revised, Bloom's-Taxonomy-aligned learning outcomes.

Online Teaching & Learning

CPD Certified

e 3h

Enable your teaching staff to create dynamic, inclusive, and
engaging online learning experiences.

LEARNERS WILL BE ABLE TO

e Recall strategies to develop an engaging online course.
e |dentify various online course types.

e Create a design plan for an engaging course for adult

learners.
KEY TAKEAWAY

A personalised course transformation plan for converting a face-
to-face course online.


https://knelearn.com/courses/principles-of-adult-learning/
https://knelearn.com/courses/student-centred-curriculum-design/
https://knelearn.com/courses/measurements-of-learning/
https://knelearn.com/courses/online-teaching-learning/
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PROGRAMME

Research
Commercialisation

7
CQAIED CPD Certified programme

The CF Certification
!rvice

The Research Commercialisation
programme demystifies the research
commercialisation process and supports
learners as they take meaningful steps
towards becoming entrepreneurial
academics. Led by an expert instructor, the
programme guides learners through
carefully designed, step-by-step processes
which alleviate the stress of embarking on
a journey towards entrepreneurship.

Research Commercialisation consists of 4
courses (12 hours total). See page 18 for the
full list.

COURSE EXPERT

Andrew Corcoran
Associate Professor in Marketing, Nottingham

University Business School




Research Commercialisation

Course listing

Becoming an Entrepreneurial Academic

e 3h &% CPD Certified

Support your academics in blending research excellence with
entrepreneurial thinking.

LEARNERS WILL BE ABLE TO

e Assess potential clients and their needs.

e Plan to initiate a commercial relationship.
e Draft a‘strawman’ project proposal.

KEY TAKEAWAY

A drafted strawman project proposal and recorded elevator
pitch.

Identifying Potential Clients and Understanding
Their Needs

e 3h &% CPD Certified

Guide your researchers in identifying potential clients and
aligning their work with real-world needs.

LEARNERS WILL BE ABLE TO

e Plan to bring new IP to market.

¢ Initiate a commercial discussion and evaluate customer
needs.

e Judge longer-term needs and opportunities.

KEY TAKEAWAY
A personal IP audit covering protection and exploitation.

Developing a Commercial Proposal
e 3h &% CPD Certified

Train your staff to develop compelling proposals that speak to
funders and industry partners.

LEARNERS WILL BE ABLE TO

e Draft a project proposal.

e Appraise alternative proposal types.

e Assess and plan to manage project risk.

KEY TAKEAWAY
A drafted, risk-assessed commercial proposal.

18

Presenting a Compelling Proposal and Securing
the Deal

e 3h &% CPD Certified

Equip your team with the skills to confidently pitch and secure
strategic research partnerships.

LEARNERS WILL BE ABLE TO

e Plan a compelling pitch.

e Prepare alternative negotiation positions.
e Negotiate an agreement.

KEY TAKEAWAY

A practised negotiation walkthrough with drafted fallback
positions.


https://knelearn.com/courses/becoming-an-entrepreneurial-academic/
https://knelearn.com/courses/identifying-potential-clients-and-understanding-their-needs/
https://knelearn.com/courses/developing-a-commercial-proposal/
https://knelearn.com/courses/presenting-a-compelling-proposal-and-securing-the-deal/

PROGRAMME

Unlocking and
Managing Research
Funding

7
CJIED CPD Certified programme

The CF Certification
!rvice

The Unlocking and Managing Research
Funding programme explores the
components of successful grant
applications and the processes required to
manage projects once they have been
funded. The programme guides learners
through interactive exercises and reflection
prompts which remove ambiguity and help
researchers feel confident in their grant
application and project management
approaches.

Unlocking and Managing Research Funding
consists of 2 courses (6 hours total). See
page 20 for the full list.

COURSE EXPERT

% Daniela Gomes
& CEO, ExcluSivix Ventures — international & EU-
funded research projects




Unlocking and Managing Research Funding

Course listing

20

Grant Application Writing

e 3h &% CPD Certified

Train your team to write competitive grant
proposals that meet funder expectations and
stand out.

LEARNERS WILL BE ABLE TO

» Describe the consortium needed to develop a
winning proposal.

¢ Explain essential content in a grant application.

¢ Apply impactful writing techniques to create a
winning proposal.

KEY TAKEAWAY
Hands-on evaluation of real-style grant proposals
for strengths and pitfalls.

|

Project Management of Funded
Grant Proposals

e 3h &% CPD Certified

o
[ T T

Support your researchers in managing funded
projects with success, compliance, and efficiency.

LEARNERS WILL BE ABLE TO

¢ Review Project Cycle Management for
internationally funded projects.

¢ Analyse the content and structure of a Progress
Report.

¢ Examine how granting authorities check on
project implementation.

KEY TAKEAWAY
Applied Project Cycle Management planning for a
funded project.


https://knelearn.com/courses/grant-application-writing/
https://knelearn.com/courses/project-management-of-funded-grant-proposals/
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Statistics for Non-
Statisticians

The Statistics for Non-Statisticians
programme supports academics and
researchers with foundational statistical
skills and processes to support quantitative
data analysis. The programme gives
researchers the confidence to plan,
execute, and interpret statistical
descriptions and analyses of their own
data. It further guides learners to evaluate
whether papers they read have used
appropriate statistical methodology.

Statistics for Non-Statisticians consists of 3
courses (15 hours total). See page 22 for the
full list.

COURSE EXPERT

8 ) Dr Philip Rowe
‘fé?j Statistics educator and consultant




Statistics for Non-Statisticians

Course listing

Basic Statistical Concepts
e 5h

Build your team’s understanding of essential statistical

concepts to support accurate analysis and research integrity.

LEARNERS WILL BE ABLE TO

e Appropriately apply and interpret a two-sample t-test.

e Describe statistical power and necessary sample size.

o Differentiate practical significance from statistical
significance.

KEY TAKEAWAY

Hands-on experience running a two-sample t-test in PSPP.

Advanced Statistical Concepts

e 5h

Equip your researchers to apply advanced statistical
techniques to complex academic enquiries.

LEARNERS WILL BE ABLE TO

e Carry out multi-factorial analyses with measured and/or
categorical factors.

e Use continuous measured factors to model outcomes.
e Recognise and detect confounding in statistical findings.

KEY TAKEAWAY
Ability to run and interpret two-way ANOVA and regression
models in PSPP.

22

Intermediate Statistical Concepts

e 5h

Expand your staff's knowledge with intermediate tools for
deeper data analysis.

LEARNERS WILL BE ABLE TO

e Test for a difference in proportions and describe effect sizes.
e Use the Mann-Whitney test and describe effect size.

e Present, describe, and test correlated data.

KEY TAKEAWAY

Ability to choose and run the correct statistical test for
categorical or paired data.


https://knelearn.com/courses/basic-statistical-concepts/
https://knelearn.com/courses/intermediate-statistical-concepts/
https://knelearn.com/courses/advanced-statistical-concepts/

PROGRAMME

Foundations of
Inter- and
Transdisciplinary
Resedarch

7
CJIED CPD Certified programme

The CF Certification
!rvice

The Foundations of Inter- and
Transdisciplinary Research programme
supports researchers and academics
conducting research on complex societal
and environmental issues. The programme
aims to prepare researchers and
academics in the foundations of effective
inter- and transdisciplinary research, so
they can address complex real-world
issues in their communities.

Foundations of Inter- and Transdisciplinary
Research consists of 4 courses (12 hours
total). See page 24 for the full list.

COURSE EXPERT

Tobias Buser
Executive Secretary, Global Alliance for Inter-
and Transdisciplinarity

23




Foundations of Inter- and Transdisciplinary Research

Course listing

Introduction to Transdisciplinary Research

e 3h % CPD Certified

Inspire your researchers to move beyond disciplinary
boundaries to tackle real-world challenges.

LEARNERS WILL BE ABLE TO

e Explain the purpose and core principles of transdisciplinary
research.

e |dentify the three main phases of transdisciplinary projects.

e Reflect on the complex problems in the learner's own research.

KEY TAKEAWAY

A personal reflection log identifying a candidate transdisciplinary
research project.

Co-designing Transdisciplinary Research

e 3h CPD Certified

Guide your teams in co-designing research frameworks with
academic and non-academic collaborators.

LEARNERS WILL BE ABLE TO

e Explain problem framing and scoping for stakeholder
engagement.

¢ Identify the elements of assembling effective research teams.

e Conduct an actor analysis.

KEY TAKEAWAY

A preliminary stakeholder actor analysis for the learner's own
project.

Co-producing New Knowledge

e 3h &% CPD Certified

Build internal capacity to co-produce and share knowledge
across disciplines.

LEARNERS WILL BE ABLE TO

e Explain co-production processes and methods.

e Explain the three types of knowledge in co-production.
e Reflect on effective management of diverse teams.

KEY TAKEAWAY
A draft research question for the learner's own project, by
knowledge type.

24

Co-creating Pathways to Impact

e 3h &% CPD Certified

Support your institution in turning research into impact
through co-created strategies and pathways.

LEARNERS WILL BE ABLE TO

e Link research outputs to pathways of change.

¢ Identify communication strategies to enhance research
impact.

e Evaluate the ethical implications of transdisciplinary research.

KEY TAKEAWAY
A personalised impact and communication plan sketch.


https://knelearn.com/courses/introduction-to-transdisciplinary-research/
https://knelearn.com/courses/co-designing-transdisciplinary-research/
https://knelearn.com/courses/co-producing-new-knowledge/
https://knelearn.com/courses/co-creating-pathways-to-impact/
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PROGRAMME

Building World Class
Universities

The Building World Class Universities
programme supports institutions to begin
or continue the journey to becoming a
world-class university. Led by expert
instructors, the courses in the programme
have been designed carefully to support
collaboration between university
leadership, faculty, and staff whose work
impacts their university’s ranking. Building
World Class Universities is organised into
three core and five supplemental courses.

Building World Class Universities consists of
8 courses (22 hours total). See page 26 for
the full list.

COURSE EXPERTS

: Cameron Mirza
Chief of Party, Pre-Service Teacher Education,

Jordan

César Wazen

Director, International Affairs Office, Qatar
University

Higher-education marketing consultant;
former Head of Marketing, University of Exeter

f [ )%'l'q' David Miller
\/




Building World Class Universities

Courses 1-4 of 8

Foundations of University Ranking Foundations of Bibliometrics

e 3h e 3h
Help your leadership team understand the ranking metrics Support your researchers in analysing bibliometric data to
that matter most and elevate your institution's performance. measure impact and guide strategic decisions.
LEARNERS WILL BE ABLE TO LEARNERS WILL BE ABLE TO
o Differentiate QS, THE, and ARWU ranking methodologies. e Recall key bibliometrics terminology used in ranking
e Reflect on the university's five-year rankings vision. methodologies.
e Create a rankings action plan for the institution. « Define key indicators for THE and QS world rankings.

e Recall author-impact and journal-impact metrics relevant to

KEY TAKEAWAY rankings.
A personalised “My University's Aspirational Scores” action

KEY TAKEAWAY
Working fluency in ranking-relevant bibliometrics terminology
and indicators.

document.

Maximising Research Increasing Visibility
e 3h e 3h
Boost your research productivity by aligning output with your Increase your academic and research visibility through
institution's goals and priorities. effective dissemination strategies.
LEARNERS WILL BE ABLE TO LEARNERS WILL BE ABLE TO
e Maximise the impact of publications. e Plan short-term activities to gain international visibility.
e Enhance research incentives through indexed papers and e Create a practical plan to increase meaningful collaboration.
citations. e Create an engagement plan covering website, alumni
¢ Develop strategic initiatives to secure external research tracking, and analysis.
funding.

KEY TAKEAWAY
KEY TAKEAWAY A short-term, actionable visibility and collaboration plan.
A research impact action plan tied directly to ranking indicators.

. n


https://knelearn.com/courses/foundations-of-university-ranking/
https://knelearn.com/courses/foundations-of-bibliometrics/
https://knelearn.com/courses/maximising-research/
https://knelearn.com/courses/increasing-visibility/

Building World Class Universities

Courses 5-8 of 8

Hatinlin
8 o 5739
. g 4

Crunching Data Branding for Degree Presentations
e 2h e 3h
Empower your staff to interpret institutional data for smarter Strategically articulate distinctive programme value
planning and decision-making. propositions through compelling narratives and purposeful
branding.
LEARNERS WILL BE ABLE TO
e Apply database validation practices to university ranking LEARNERS WILL BE ABLE TO
data. ¢ Define a degree programme's unique selling point.
e Develop systematic reporting methods for institutional data e Adapt programme names to be more distinctive and
processes. marketable.
e Explain how to establish an annual data-review steering e Write clear, benefit-driven programme and module
committee. descriptions.
KEY TAKEAWAY KEY TAKEAWAY
A documented data-submission process and strategy. A rewritten, benefit-led degree programme description.

Developing a Distinctive Position for Your Developing Alumni Relationships
University e
o 2h

Strengthen alumni relationships to unlock opportunities for
Differentiate your university with a strong, competitive identity support, collaboration, and institutional growth.

that stands out in a crowded higher education landscape.
LEARNERS WILL BE ABLE TO

LEARNERS WILL BE ABLE TO o Reflect on the value of alumni to university rankings.

¢ Distinguish between values and facts in a university's e Analyse existing alumni programmes for key success
positioning. components.

e Evaluate a university's current expression of its position. e Create value from alumni data through personalised

e Enhance a university's central point of differentiation. communication.

KEY TAKEAWAY KEY TAKEAWAY

A drafted “distinctive position” statement for the learner's A comprehensive alumni relations strategy and action plan.

university.

. n


https://knelearn.com/courses/crunching-data/
https://knelearn.com/courses/branding-for-degree-presentations/
https://knelearn.com/courses/developing-a-distinctive-position-for-your-university/
https://knelearn.com/courses/developing-alumni-relationships/

p1:]

How to Be a Success
at an Academic
Conference

The How to Be a Success at an Academic
Conference programme supports
researchers and academics as they
cultivate their academic reputation by
equipping them with the skills they need to
select academic conferences, submit high-
quality proposals, and deliver high-impact
presentations. The programme guides
learners through choosing the right
conferences to build their academic
reputation, developing a network of
valuable colleagues and connections, and
maximising the reach and impact of their
research.

How to Be a Success at an Academic
Conference consists of 3 courses (6 hours
total). See page 29 for the full list.

COURSE EXPERT

) Dr Emily Choynowski
Chief Academic Officer, Knowledge E

STATEMENT

Establishing Open

Science terminologies

Arabic, and
demonstrating its
for key staks

demographics



https://knowledgee.com/about-us/

How to Be a Success at an Academic Conference

Course listing

Selecting the Right Conference

e 2h

Help your researchers identify conferences that align with
their goals and disciplines. Avoid predatory ones.

LEARNERS WILL BE ABLE TO

¢ Identify academic conference selection criteria.

e |dentify ways to avoid predatory conferences.

e Evaluate a potential conference using the Think.Check.Attend
tool.

KEY TAKEAWAY

A ranked list of conference-selection criteria, applied to a real
conference choice.

Delivering Your Presentation

e 2h

Train your researchers and academics to deliver confident,
professional, and impactful academic presentations, from
planning the paper to handling Q&A.

LEARNERS WILL BE ABLE TO
e Organise ideas for high-impact conference delivery.

e Apply key elements of visual presentation design.
e Apply strong delivery techniques for academic speeches.

KEY TAKEAWAY

A practised, self-recorded presentation run-through with a
pacing benchmark.

29
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Submitting Your Proposal
o 2h

Support your researchers in crafting strong proposals that
increase their chances of acceptance by showing them what
conference organisers want and how to give it to them.

LEARNERS WILL BE ABLE TO

e Explain the steps required to submit a strong conference
proposal.
e Explain the components of a strong conference proposal.

KEY TAKEAWAY

A complete draft conference proposal, workshopped and self-
assessed.


https://knelearn.com/courses/selecting-the-right-conference/
https://knelearn.com/courses/submitting-your-proposal/
https://knelearn.com/courses/delivering-your-presentation/

Ethical Publication
Practices for
Researchers

The Ethical Publication Practices for
Researchers course offers a
comprehensive look into the crucial
importance of ethical publication
practices, which form the basis for personal
and professional credibility. The course
helps researchers identify predatory
journals by recognising common red flags
and using practical strategies to assess the
credibility of a journal. It further guides
researchers in identifying and avoiding
unethical author-led publication practices
to preserve the integrity of their research.

Ethical Publication Practices for
Researchers consists of | course (3 hours
total). See page 31 for the full list.

COURSE EXPERT

Dr Emily Choynowski
Chief Academic Officer, Knowledge E

30



https://knowledgee.com/about-us/

Ethical Publication Practices for Researchers

Course listing

Ethical Publication Practices for Researchers

e3h

Promote scientific integrity across research publishing within your institution with this free, foundational course.

MODULES

e The Consequences of Unethical Publication
Practices

« Identifying Predatory Journals

e Author-Led Malpractice

KEY TAKEAWAY
A personalised, reusable Ethical Publishing Checklist.

31

BY THE END, LEARNERS WILL BE ABLE TO

Explain the need for research integrity and ethical
practice in journal publishing practices.

Recognise red flags in predatory journal
characteristics and practices as falling within the
spectrum of predatory behaviours.

Interpret journal websites, emails, names, author
guidelines, and publisher partners for signs of ethical
or predatory practices.

Identify and describe papermills, guest authorship,
ghost authorship, citation manipulation, and citation
rings as unethical publication practices.

Explain how papermills, guest authorship, ghost
authorship, citation manipulation, and citation rings
contribute to the contamination of the scientific
knowledge pool and erosion of public trust.

Identify best practices in ethical journal publishing.


https://knelearn.com/courses/ethical-publication-practices-for-researchers/

PROGRAMME

Professional Al Use
in Higher Education

7
CJIED CPD Certified programme

The CR@PCertification
!rvice

The Professional Al Use in Higher Education
programme supports professionals as they
navigate becoming effective Al
collaborators — from learning basic
definitions of Al to creating goals and
becoming the Al team lead in the office.
The programme guides learners through
incorporating Al into daily tasks,
recognising the impact of Al at the
organisational level, developing ethical
standards for Al use, and creating a
continuous Al learning plan.

Professional Al Use in Higher Education
consists of 4 courses (12 hours total). See
page 33 for the full list.

COURSE EXPERTS

Dr Lynette Pretorius

%, Senior Fellow, Higher Education Academy;
: author, Al Literacy Framework

(2t N

Dr Marc Pinski

Al & business strategy researcher, Technical
University of Darmstadt

e
™ DrleoS.Lo
Dean of Libraries and University Librarian,

University of Virginia

Burcu Ozge Razi

Academic-integrity & generative-Al
researcher; Turnitin Onboarding Consultant,
Turkiye

& DrsSalimRazi
0 '&'— Founder/Director, COMU Centre for Academic
s Integrity




Professional Al Use in Higher Education

Course listing

Learn the Basics of Al Develop Your Professional Al Use
e3h &% CPD Certified e3h &% CPD Certified

Introduce your staff to the core Al concepts and tools shaping Advance Al skills for practical and ethical use in your

the future of education. institution.

LEARNERS WILL BE ABLE TO LEARNERS WILL BE ABLE TO

e Define Al types and apply an Al literacy framework in a e Apply an Al Literacy Framework at the organisational level.
university context. « Identify ethical considerations for Al at the organisational and

e Apply ethical considerations for Al use in higher education. societal level.

e Develop a plan to incorporate Al collaboration into daily e Create a professional learning plan to stay current on
professional work. emerging Al technology.

KEY TAKEAWAY KEY TAKEAWAY

A personal Al collaboration plan identifying two professional A SMART-goal professional Al learning plan.

tasks to apply Al to.

Thrive in an Al-Enhanced Professional Responsible Usage and Prompting of Al for
Environment Researchers
e3h &% CPD Certified e3h CPD Certified

Enable your team to excel in Al-integrated educational Empower your researchers to leverage Al efficiently and
environments. responsibly.
LEARNERS WILL BE ABLE TO LEARNERS WILL BE ABLE TO
¢ Distinguish between Al-assisted and Al-driven professional e Interpret institutional Al policies and guidelines.

environments. e Evaluate prompts and LLM outputs against academic-integrity
e Apply strategies to integrate Al while keeping human oversight principles.

in decisions.  Design and apply prompts for research purposes.
e Develop the skills critical to thriving in an Al-enhanced

workplace. KEY TAKEAWAY

Hands-on practice with all nine research-specific prompt

KEY TAKEAWAY patterns.

A personal skills self-assessment plus SMART career-
development goals.

. n


https://knelearn.com/courses/learn-the-basics-of-ai/
https://knelearn.com/courses/develop-your-professional-ai-use/
https://knelearn.com/courses/thrive-in-an-ai-enhanced-professional-environment/
https://knelearn.com/courses/responsible-usage-and-prompting-of-ai-for-researchers/

Employability
Essentials

The Employability Essentials programme
supports upcoming graduates to
experienced professionals in navigating
their career journey through practical
examples and recommendations to
cultivate communication and leadership
skills for career advancement. The
programme follows a step-by-step
process to guide learners through the
various elements of career advancement
and employability, including CV and cover
letter writing, interview preparation,
collaboration, critical thinking, digital
literacy, time management, workplace
onboarding, and key leadership skills.

Employability Essentials consists of 3
courses (9 hours total). See page 35 for the
full list.

COURSE EXPERT

Dr Peter Mitchell
Oxford-educated consultant; Fellow, Royal

Society of Arts

34




Employability Essentials

Course listing

Career Planning

e 3h

Support your students in setting clear, achievable career
goals.

LEARNERS WILL BE ABLE TO
e Construct a strategically designed CV and cover letter.

e Apply job-hunting techniques to find and apply for the right
roles.

e Develop key interview strategies.

KEY TAKEAWAY

A personally populated CV and a job-tailored cover letter with
Al-generated feedback.

21st Century Skills

e 3h

Equip your graduates with the critical thinking, digital, and soft
skills needed in today's world.

LEARNERS WILL BE ABLE TO

e Analyse and apply soft skills for workplace success.

e Analyse and apply hard skills for workplace success.

e Evaluate and reflect on personal skills for workplace success.

KEY TAKEAWAY
A personal skills-development action plan.

35

Professional Communication

e 3h

Teach your students essential workplace communication skills
for career success.

LEARNERS WILL BE ABLE TO
e Evaluate professional verbal and written communication skills.
e Analyse strategies for successful workplace onboarding.

e Analyse strategies for communicating with diverse
stakeholders.

KEY TAKEAWAY

A personal Day-1 onboarding checklist and professional-
interactions action plan.


https://knelearn.com/courses/career-planning/
https://knelearn.com/courses/professional-communication/
https://knelearn.com/courses/21st-century-skills/
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Generating
Research Impact

CPD certification pending

wResearch  Incollaboration with

W

Consulting Research Consulting

S ted by th
AE S I S A:ZIZOl:e‘::wo:lk )

Generating Research Impact is a three-
course programme that guides
researchers through the process of
preparing, monitoring and communicating
their research in terms of tangible and
measurable societal benefit beyond the
walls of academia. From evaluating
bibliometric indicators and applying ethical
visibility strategies to communicating how
research can affect everyday life, the
programme provides a comprehensive
roadmap to support researchers in moving
beyond academic outputs to documenting
the real-world impact of their research.

Generating Research Impact consists of 3
courses (9 hours total). See page 37 for the
full list.

COURSE EXPERTS

Dr Gali Halevi
Senior Scientific Advisor, SCImago Research

Group; former Director, ISI at Clarivate

Dr Andrea Chiarelli
Associate Director, Research Consulting

&
@ Dr Emily Choynowski

Chief Academic Officer, Knowledge E



https://knowledgee.com/about-us/

Generating Research Impact

Course listing

Maximising Your Research Visibility Defining Research Impact
e 3h e 3h
Increase the global visibility of your institution's research Unify your researchers to plan within your institution’s long-
output. term impact goals.
LEARNERS WILL BE ABLE TO LEARNERS WILL BE ABLE TO
e Interpret metrics from Google Scholar, Scopus, Web of o Differentiate impact types across sectors — instrumental,
Science, and altmetric tools. conceptual, capacity-building.
e Apply ethical strategies to increase the visibility of research e Evaluate how open research practices enhance reach and
work. application.
e Develop and apply a personal research visibility plan. e Articulate the institution’s long-term impact goals.
KEY TAKEAWAY KEY TAKEAWAY
A personalised Research Visibility Plan ready for immediate A personal alignment statement connecting research to
implementation. institutional priorities.

Preparing for Research Impact

e 3h

Showcase the real-world value of your institution's research
output through proven impact communication strategies.

LEARNERS WILL BE ABLE TO

e Set personal milestones and KPIs aligned to institutional
impact strategy.

e Write a narrative impact statement.
e List strategies to address common barriers to impact.

KEY TAKEAWAY
A drafted narrative impact statement, reviewed for feedback.
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https://knelearn.com/courses/maximising-your-research-visibility/
https://knelearn.com/courses/defining-research-impact/
https://knelearn.com/courses/preparing-for-research-impact/
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Institutional Subscription Services

Our self-paced programmes are offered on a 12-month subscription to institutions wanting to enhance
the capacity of their leadership, faculty, and staff. Institutions can select individual programmes or
subscribe to the full catalogue.

Pricing is quoted per institution based on subscription scope and learner headcount. Get in touch for a
tailored quote and bulk-discount options.

For unlimited access and usage, KnE Learn supports on-premise installation of select programmes or the
full catalogue through a perpetual licence, with the option to co-brand course completion certificates.

Contact us at hello@knelearn.com or visit knelearn.com/pr_oqrammes for more information.


mailto:hello@knelearn.com
mailto:hello@knelearn.com
https://knelearn.com/programmes/
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KNELearn

YOUR GROWTH PARTNER

Request a Discovery Call

knelearn.com/contact-us


https://knelearn.com/contact-us

